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IDEAS FOR DRAMATIZING YOUR PRODUCT PRESENTATIONS
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New Paint Techniques
Add Finishing Touch
to Your Products

CalCo is always utilizing the latest
technology that will visually enhance their
customers’ products. They want to captivate your
prospective client’s interests at first glance caus-
ing them to interact and engage your product
immediately as a response. They give your blue
collar hard working products the look of a twenty-
something supermodel. CalCo’s paint technicians
are constantly stretching the boundaries of modern
paint technologies and techniques.

It really doesn’t matter if you want a true
rugged industrial class finish or if you want your
product to resemble a crown jewel. Their expert

paint technicians are passionate about meeting
and exceeding your visual expectations. Some of
the finishing departments latest offerings include:

lic base coats with unequaled light
refraction, and the Ultra Exotic
Textured finish with 3-dimensional

Thermal reactive color change finish, super metal-

depth. @

Product Prototyping:

The Best Solution Since Sliced Products!

Whether you are looking for
a solution for a lightweight and
interactive sales tool to take on the
road, or you need a prototype of the
newest component ASAP, CalCo’s
new full color HDP (High Definition
Prototyping) process is your best
bet. Quick turn around and accurate
representation of your product from
the original 3D drawings is what
makes this the best solution yet.
Having a physical model that you
can produce at every trade show
and client meeting is invaluable. If
they can see it, touch it and feel it,
your clients will have a hard time

forgetting your product.




Brand
Embroidered
Durable
Protection

CalCo is well known for their
resourcefulness when it comes to
protecting the integrity of a clients’
product. From rugged custom fitted
cases, to top of the line, made to order
shipping containers, the hard working
folks at CalCo consistently develop
functional ways to protect your products
and at the same time maximize brand
awareness.

Here is just one more example of
their ingenuity: When a prominent
Nissan automobile dealer commissioned
CalCo to do some engine cutaways for
them, CalCo went all out on show-
room quality. This even included an
elegant yet incredibly durable nylon
slip engine covers with the Nissan logo
embroidered directly on it. You’d think
it came straight from the Detroit Auto
Show for a class “A” unveiling. But that’s

the idea isn’t it? @

@ CalCo

316 Cary Point Drive
PO. Box 415
Cary, IL 60013

CalCo Gets The Vote
From Congress!

On August 18th, Illinois Congressman Donald A. Manzullo (R-IL) visited
the CalCo headquarters. Representative Manzullo is the Chairman of the House
Committee on Small Business. He founded and chairs the bipartisan House
Manufacturing Caucus, the House Machine Tool Caucus, and the House Pre-
cious Metals Caucus.

Over the past several years he has held more than 60 hearings highlighting
the absolute need to preserve America’s Manufacturing Industry. Congressman
Manzullo’s goal is to make certain that American Manufactures are equipped
and competing on a level playing field internationally. He is utilizing resources
to expose and eliminate any artificially enhanced advantage of foreign markets
over U.S. manufacturers. Congressman Manzullo continues to establish himself
as an American working for America, both locally and on a National level. Here
is a quote in relation to his visit at CalCo:

“It was wonderful to visit with the employees at CalCo Cutaways in Cary.
It was easy to see why the company is so successful. CalCo boasts an ener-
gized staff making a quality product that is unique and in high demand. CalCo
has all the attributes for success. As Chairman of the U.S. House Committee
on Small Business and Chairman of the House Manufacturing Caucus, I am
proud to represent companies like CalCo with leadership and employees who
possess the energy and ingenuity necessary to continue America’s industrial

dominance.” @

Let CalCo Know What You Think

With business changing faster than ever, it is important to have
up to the minute information available. What additional service could
CalCo provide that would help you greatly in your position? What
would make it easier for you to use CalCo as your primary service
provider? What do you enjoy the most about working with CalCo? You
are the most important aspect of CalCo’s business, and your feedback
is taken seriously in their effort to be your best asset. Log on to www.
calcocutaways.com and click “Contact Us” at the top of the screen for
the feedback form. @

How to Contact Us

For more information regarding this newsletter or details on how to
dramatize your product presentations, please call, write, fax, or e-mail:
Neil Sivertson at: nsivertson@calcocutaways.com

David Kasper at: dkasper@calcocutaways.com

Phone: (847) 639-3858
Fax: (847) 639-3860

Internet: http:/ /www.calcocutaways.com




